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FOREWORD

Throughout its history, Connecticut has depended on its many small companies to create products,
services and jobs.  The creative spark for these companies comes from individual entrepreneurs who
take personal risks to implement their business ideas.  Sometimes, their risks bring financial rewards. 
But always, the risks bring the personal rewards of ideas born, people served, products manufactured
and jobs created.  Supporting these entrepreneurs is a cadre of advisers and service providers who
enable small business owners to launch their ideas, bring them to market and make their companies
prosper.

This book is dedicated to these entrepreneurs and their advisers.  It was written for people who are
going into business for the first time, yet many parts of it will be valuable information resources for
experienced company owners.  It is made available through Community Accounting Aid and
Services, Inc. and the Service Corps of Retired Executives.  Every year, business counselors from
CAAS and SCORE spend thousands of hours helping entrepreneurs through the challenges of
starting their own companies.  This has been one of their handbooks.  Thousands of copies of earlier
editions can be found in successful companies throughout the state.

We designed the content of this edition by asking two questions:  What topics do our clients most
often ask about? and What topics give small companies the most difficulty?  We then enlisted some
of Connecticut's leading business advisors as authors.  They drew on their extensive experience to
put complex business concepts into practical, useful terms, and added many examples to illustrate
their ideas.

Like many publications, this was the work of many people and was supported by many organiza-
tions.  We gratefully acknowledge the contributions of the following sponsoring organizations,
advisors, administrators, publishers, printers and others who made the book possible.

Connecticut Society of Certified Public Accountants
Community Economic Development Fund, Inc.

Service Corps of Retired Executives
John J. Collins, Community Accounting Aid Services

Mark Zampino, Connecticut Society of Certified Public Accountants
Impact Production Group, LLC

Quad/Graphics, Inc.
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